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3. PIEU KIEN HQC TRUOC:

- Kinh doanh quéc té; Marketing qudc té.

4.MO TA HQC PHAN:

Khoa hoc ndy dugc thiét ké cho sinh vién nam tht ba va nim tht tu c6 chuyén

nganh kinh doanh quéc té tai Pai hoc Kinh t& Qudc dan Viét Nam.

Khoa hoc nay duoc thiét ké dé gitip sinh vién ning cao kién thirc vé marketing,
quan 1y marketing va cach tan dung kién thirc vao thyc tién kinh doanh qudc té cua
Viét Nam.

Sinh vién c6 co hoi tai tham quan céc khai niém co ban vé kinh doanh, quan ly,
marketing ciing nhu ap dung cac khai niém nay dé nghién ciru cac hoat dong
marketing qudc té ciia cac tip doan da qubc gia (MNCs) va cic cong ty hang dau cua
Viét Nam.

N6 1a 1y tuong néu sinh vién da hoc kinh doanh quéc té va quan 1y marketing
truée khi khoa hoc ndy. Trong mot sd truong hop, néu sinh vién chwa nghién ctru hai
chu dé duge dé cap, nguodi huéng dan s& huéng dan ho thong qua cac khai niém co
ban.

Céc chu dé chinh s& dugc dé cap nhu sau:

1. Gi6i thiéu vé marketing va marketing qudc té
2. Phan tich tinh hinh hién tai va co hi marketing quéc té

3. Phéan tich va lga chon thi trudong quéc té



4. San phém, dich vu va thuong hi¢u quyét dinh trong thi truong quéc té

5. Quyét dinh vé gia trong thi truong qudc té

6. Quyét dinh vé kénh marketing qudc té

7. Cac quyét dinh truyén thong marketing trén thi truong qudc té
5. MUC TIEU HQC PHAN:

Muc . R Chuin dau | Trinh dd
Mo ta muc tiéu
tiéu ’ ra cia CTDT | ning luc
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- Hiéu cac khai niém co ban vé marketing, quan ly CbR 1.7 4/6
marketing, marketing xuat khau va marketing quéc té. CbR 1.8 4/6
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6. CHUAN PAU RA CUA HQC PHAN
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7.NOI DUNG HQC PHAN:
CHUONG 1 - KHAI LUAN CHUNG VE MARKETING QUOC TE

Chuwong nay trang bi nhitng khdi niém, thudt ngit co ban vé Marketing va Marketing
quéc té.
1.1 Khai quat vé marketing
1.1.1 Khdi niém va sw tién trién trong khai niém vé marketing
1.1.2 Cdc nguyén tdc cia marketing
1.1.3 Cdc khdi niém co ban trong marketing va marketing quéc té
1.2 Qua trinh phat trién ciia marketing quéc té.
1.2.1 Marketing quéc té, Marketing xudt khau va Marketing toan cau
1.2.2 Marketing quéc té ciia cic doanh nghiép Viét Nam
1.3 Ké hoach Marketing quf')c té
1.3.1 Nhitng cdu héi quan trong trong marketing quoc té
13.2 Ké hoach marketing va ké hoach marketing quéc té
1.4 Pinh hwéng san xuit va dinh hwéng marketing trong marketing quéc té
1.4.1 Diém khdc biét giita dinh hwéng san xudt va dinh hieéng marketing trong
marketing quéc té
1.4.2 Céch thire két hop nang lire san xudt va xu hiedng thi trieong
1.5 TAm quan trong va sw cin thiét cia marketing qubc té
1.5.1 Loi ich ciia marketing quoc té
1.5.2 Nhitng Iy do thiic ddy céng ty tiép cdn véi marketing quoc té
1.5.3 Quan tri marketing quoc té
1.6 Céac nhén t6 thic diy va can tré marketing qudc té
1.6.1 Cdc nhdn té thic ddy marketing quoc té
1.6.2 Céc lirc lwong can tré marketing quoc té
1.7 Cac dinh huédng quan tri
1.7.1 Dinh huong vi chung
1.7.2 Pinh huong da tam
1.7.3 Pinh huong vung
1.7.4 Pinh hudng toan cau
Tai liéu tham khao chwong 1
Philip R.Cateora & John L.Graham (2011), International Marketing, chapter 1, 15%
Edition, McGraw-Hill/Irwin.
Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14" (Global)

Edition, chapter 1, Pearson Education.



CHUONG 2 - PHAN TiCH HIEN TRANG VA CO HQI TRONG MARKETING
QUOC TE

Chuwong ndy tong hop cdc cong cu, mé hinh ma sinh vién cé thé dp dung khi phan tich
hién trang, phdn tich co héi trong Marketing quéc té.
2.1 Phan tich méi trudng vi md ciia cong ty trong marketing quéc té
2.1.1 Cong ty
2.1.2 Nha cung cdp ciia cong ty
2.1.3 Cac trung gian marketing
2.1.4 Céc doi thii canh tranh
2.1.5 Cong chung
2.1.6 Khach hang cua cong ty
2.2 Phan tich méi trudng vi mé ciia cong ty trong marketing quéc té
2.2.1 Nhén khdu hoc
2.2.2 Cac yéu 16 kinh té, chinh tri, ludt phap, cong nghé, van hoa, diéu kién tw
nhién
2.3 Phin tich hi¢n trang ciia cong ty trong Marketing qudc té
2.4 Panh gis co hoi ciia cong ty trong Marketing qudc té
Tai liéu tham khiao chwong 2
Philip R.Cateora & John L.Graham (2011), International Marketing, chapters 3-7,
15" Edition, McGraw-Hill/Irwin.
Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14® (Global)

Edition, chapters 3, 19, Pearson Education.

CHUONG 3 - PHAN TiCH VA LUA CHON THI TRUONG TRONG
MARKETING QUOC TE

Chuwong ndy lam ré cdc khdi niém vé thi truong, cdc thanh phan tham gia vao qud
trinh mua hang va cach thiuc phdan doan, lwa chon doan thi truong muc tiéu trong
Marketing quéc té.
3.1 Cac khai niém vé thi trudong
3.1.1 Thi truong san cé, thi truong muc tiéu va thi trwong da tham nhdp
3.1.2 Thi truong nguoi tiéu ding va thi trieong khdch hang t6 chirc
3.2 Cac thanh phin tham gia vio qui trinh mua hang ciia khach hang
3.2.1 Céc thanh phan tham gia vao qud trinh mua hang cia khach hang tiéu
dung



3.2.2 Céc thanh phan tham gia vao qud trinh mua hang ciia khach hang t6 chirc
3.3 Phéan doan thi truong quoc té
3.3.1 Cdc bién dé phan doan thi truong quoc té
3.3.2 Cdc tiéu chi dé lwa chon bién phdan doan thi truong
3.4 Danh gia tiém ning va lya chon thi trweong muc tiéu trong marketing quoc té
3.4.1 Néi dung danh gid tiém nang thi truong quoc té
3.4.2 Cac huong lva chon thi truong muc tiéu
3.4.3 Cdc chién luwgc marketing dap ung lya chon vé thi truong muc tiéu
3.5 Pinh vi san phiam trén thi trudng qudc té
3.5.1 Ban do dinh vi
3.5.2 Tiéu chi dinh vi
3.5.3 Cac yéu 16 dé lam noi bat dinh vi
3.5.4 Cach tié}) cdn dé lam néi bdt hinh anh dinh vi
3.5.5H¢ théng cdc cong cu dé lam néi bat hinh anh dinh vi
Tai liéu tham khiao chwong 3
Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14" (Global)

Edition, chapters 1; 5-7, Pearson Education.

CHUONG 4 - CAC QUYET PINH VE SAN PHAM & THUONG HIEU
TRONG MARKETING QUOC TE

Chuwong nay lam ré cdc khdi niém vé san pham, thwong hiéu va cdch g dung trong
viéc ra quyét dinh vé san pham va thwong hiéu trong Marketing quéc té.
4.1 Khai quat vé sin phim trong marketing quoc té

4.1.1 Khdi niém vé san pham

4.1.2 Phén logi san pham trén thi truong quoc té

4.1.3 Pdc diém cia san pham trén thi truong quéc té

4.1.4 Tam quan trong cia quyét dinh san pham trén thi truong quoc té
4.2 Quyét dinh vé cAp do va thanh phin lgi ich ciia sin phim
4.3 Quyét dinh vé danh muc va chiing loai sin pham trén thi truong quoc té

4.3.1 Danh muc san pham

4.3.2 Chiéu dai, chiéu rong va chiéu séu ciia danh muc san pham

4.3.3 Phan tich danh muc va ching loai san pham
4.4 Quyét dinh vé thwong hiéu sin phim trén thi trwong quoc té

4.4.1 Khai niém thuong hiéu

4.4.2 Céc quyét dinh tong quat vé thirong hiéu

4.4.2.1 Pinh vi thuong hi¢u



4.4.2.2 Tén thuong hi¢u
4.4.2.3 Béo trg thuong hiéu
4.4.2.4 Phat trién thuong hiéu
4.4.2 Cach thirc truyén dat thwong hiéu trong Marketing quoc té
4.5 Quyét dinh vé bao bi, nhin mac sian phim trong marketing quoc té
4.6 Quyét dinh vé tiéu chuin héa hoic thich nghi hoa san pham trong marketing
quéc té
4.7 Quan tri chit lwong dich vu trong Marketing qudc té
4.8 Chu ky sf)ng qudc té ciia sain phim
Tai li€u tham khao chwong 4
Philip R.Cateora & John L.Graham (2011), International Marketing, chapters 13-14,
15% Edition, McGraw-Hill/Irwin.
Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14" (Global)

Edition, chapter 8, Pearson Education.
CHUONG 5 - CAC QUYET PINH VE GIA TRONG MARKETING QUOC TE

Chirong ndy lam ré cdc khdi niém vé gia va cdach thicc phan tich yéu té gid trong
Marketing quoc té.
5.1 Khai niém vé gia va dinh gia san pham lan diu trong Marketing qudc té
5.1.1 Khdi niém vé gid
5.1.2 Méi quan hé giita gid trén thi truong ndi dia va quoc té
5.1.3 Cdc nhan té co ban tac déng dén gid trén thi truong quéoc té (3C)
5.2 Pinh gia sin pham lin dau trén thi truong quoc té
5.2.1 Thoi diém can thwc hién gid lan dau
5.2.2 Quy trinh dinh gid lan dau
5.3 Piéu chinh gia trén thi truong quoc té
5.3.1 Cdc truong hop can diéu chinh gid
5.3.2 Biéu chinh gia nhu mot cong cu kinh doanh hodac nhw mot cong cu
marketing
5.3.3 Cdc lwa chon diéu chinh gia
5.3 Xir Iy cac vin dé phat sinh vé gia trén thi truong quoc té
5.3.1 Pha gia
5.3.2 Gid chuyén giao
5.3.3 Gid hang tréi néi
5.3.4 Gid trong cdc cudc khing hodng tai chinh toan cau va bién déng cia gid

dau mo



Tai liéu tham khao chwong 5

Philip R.Cateora & John L.Graham (2011), International Marketing, chapter 18, 15"
Edition, McGraw-Hill/Irwin.

Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14® (Global)
Edition, chapters 10; 11, 18, Pearson Education.

CHUONG 6 - CAC QUYET PINH VE PHAN PHOI TRONG MARKETING
QUOC TE
Chuwong nay lam ré cdc khdi niém vé phan phoi va cdach thirc phan tich yéu té phén
phoi trong Marketing quéc té.
6.1 Khai niém vé phan phoi va lra chon kénh phéan phoi trong Marketing qudc té
6.1.1 Khdi niém vé phén phéi
6.1.2 Céc yéu té anh huéng dén lua chon kénh phan phoi
6.1.3 Quy trinh lya chon kénh phdn phéi trong marketing quoc té
6.2 Quan ly cic kénh phan phdi trong marketing quoc té
6.2.1 Lwa chon cac thanh vién trong kénh
6.2.2 Dao tao cdc thanh vién trong kénh
6.2.3 Khuyén khich cdc thanh vién trong kénh
6.2.4 Panh gid, kiém sodt cdc thanh vién trong kénh
6.2.5 Quan ly cdc xung dot trong kénh
6.2.6 Thuc hién diéu chinh kénh
Tai liéu tham khao chwong 6
Philip R.Cateora & John L.Graham (2011), International Marketing, chapter 14, 15%
Edition, McGraw-Hill/Irwin.
Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14" (Global)

Edition, chapter 12, Pearson Education.

CHUONG 7 - CAC QUYET PINH VE TRUYEN THONG TRONG
MARKETING QUOC TE
Chirong ndy lam 16 cdc khdi niém vé truyén théng va cdch thirc phén tich yéu té
truyén thong trong Marketing quoc té.
7.1 Khai niém vé truyén thong trong marketing quoc té
7.2 Cac cong cu trong hé thong truyén thong Marketing qudc té
7.2.1 Quang cdo
7.2.2 Marketing truec tiép tGi khdch hang
7.2.3 Quan hé cong chung
7.2.4 Xiic tién ban hang



7.2.5 Bdan hang truc tiép
7.2.6 Cac cong cu khac

7.3 TAm buéc xay dung hé thong truyén thong Marketing hiéu qua

7.4 Quyét dinh chinh vé truyén théng khi lam viéc v6i khach hang té chirc trén

thi trudong qudc té
7.4.1 Céch thire @é cé moi lién hé truc tiép véi khach hang quoc té
7.4.2 Panh gid, qudn Iy va phoi hop toan b qud trinh truyén théng quoc té

Tai liéu tham khiao chwong 7

Philip Kotler & Gary Armstrong (2012), Principles of Marketing, 14" (Global)
Edition, chapter 14, Pearson Education.
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10. PHUONG PHAP DAY VA HQC CUA HQC PHAN

10.1. Phuong phap & phuong tién giang day

- Phuong phap giang day: Két hop giita phuong phap giang day truyén théng va hién

dai véi phuong cham “lay nguoi hoc 1am trung tim”. Giang vién s& dong vai tro gisi

thiéu kién thirc va huéng dan sinh vién trao doi va tranh luan thong qua nghién ctru



tinh hudng kinh doanh thuc té cia cac doanh nghiép. Bai giang duoc thiét ké dan xen
cac hoat dong bao gém: Bai giang, bai tap tinh huéng, thao luan nhém, tric nghiém.

- Phurong tién giang day: May tinh, may chiéu, bang, gidy.

10.2. Phuong phap hoc:

Sinh vién bat budc tham gia cac gio giadng, gio thao ludn, gid thuc hanh trén 16p; két
hop véi thuc hién viéc tu hoc nhu sau:

- Sinh phai chi dong tim kiém va doc céc tai liéu tham khao giang vién giao trudc mdi
bai giang.

- Sinh vién phai hoan thanh bai tdp cd nhan va bai tap nhém dugc giang vién giao theo
lich trinh giang day.

- Sinh vién dugc khuyén khich nghién ctru thém cac chit d@é va van dé lién quan toi

mon hoc, va thao ludn véi gidng vién veé cac van de do.

11. PHUONG PHAP DANH GIA

11.1. Thang diém danh gia: 10
11.2. Cac tiéu chi va thanh phin danh gia:

Bang 11.1. Panh gia hoc phin

Hinh Thoi Tiéu chi danh
thirc . diém CPR hoc gia Ty 1é
Noi dung s
danh phan (%)
gia
1] [2] 3] [4] [S] [6]
Tham |S6 gi¢ 1én 16p ctia hoc vién.
han gi En ORcua oc vién CLO 1.1
giatrén | Hoc vién vang mat qua
Lo o . CLO 1.2 Attendance
16p |20% s0 tiet 1én 16p s€ phai | Tuan 13 . 10%
) ) CLO 2.1 points.
hoc lai theo quy dinh cua
o CLO 3.1
nha truong;
Bai tdp | Banh gid dya trén muc do
nhom | chuyén can va nhiét tinh
cua sinh vién trong 16p hoc CLO 1.3
tai cac budi lén 16p va thao CLO 1.4
luan (20%). Tudn 2- | CLO 2.2 | Béo cdo va bai 0%
M&i nhém gdm 2-3 sinh| 13 CLO 2.3 trinh bay °
vién CLO 3.1
Déanh gia dua trén thai do CLO 3.2
lam viéc nhom, két qua
hoan thanh cong viéc duogc




giao va cac dong gop ca
nhan trong qué trinh hoc
tap va thao luan (20%).
Thi Bai thi cudi ky duoc sir CLO 1.1
cudi ky dung tai liéu. CLO 1.2
Thoi gian lam bai 90’ CLO 1.3
Theo lich | CLO 1.4 | Céc cau hoi ly
ciaNha | CLO2.1 | thuyétvavan | 50%
truong | CLO 2.2 | dung ly thuyét.
CLO 23
CLO 3.1
CLO 3.2
12. LICH TRINH GIANG DAY
12.1 Giang day ly thuyét
N 2. . R Bai danh
Tuan/Buoi Noi dung CDR hgc Hoat dong .,
3 ia
hoc phan day va hoc &
1] 2] 3] [4] [S]
CLO 1.1 '
Chuong 1 Céau hoi,
e \ CLO 1.2 '
G161 thiéu chung vé bai tap van
\ . CLO 13 Kotler C1, Cateora
Tuén 1 Marketing va dung tinh
, . s CLO 2.1 Cl .
Marketing Quoc té huong, tim
CLO 2.2 2 .
hiéu thuc té
CLO 3.1
CLO 1.1 Cau hoi,
Chuong 2 CLO 1.2 bai tap van
\ Phan tich hién trang CLO 1.3 Kotler C3&19, dung tinh
Tuan 2+3 i .
va co hdi trong CLO 2.1 Cateora C3-7 huong, tim
marketing qudc té CLO 2.2 hiéu thyc té
CLO 3.1
CLO 1.1 Cau hai,
Chuong 3 CLO 1.2 bai tap van
Kotler C1,5,6 & 7
\ Phan tich va lya chon CLO 13 dung tinh
Tuan 4+5 o Lz Kotler C8, Cateora . .
cac thi truong qudc té CLO 2.1 C13-14 huong, tim
CLO 2.2 ) hiéu thyc té
CLO 3.1

10




CLO 1.1 Cau hoi,
Chuong 4 .
. . 5 CLO 1.2 bai tap van
\ Céc quyét dinh vé .
Tuan 6+7 X . . CLO 1.3 Kotler C8, Cateora | dung tinh
San pham, Dich vu va . .
+8 . CLO 2.1 C13-14 huong, tim
Thuong hi€u trén thi » .
. Lz CLO 2.2 hiéu thyc te
treong quoc te
CLO 3.1
CLO 1.1 ‘
Chuong 5 Céau hoi,
) _ . CLO 1.2 ..
Céc quyét dinh vé gia bai tap van
X . f CLO 1.3 Kotler C10,11,18,
Tuan 9 | trong marketing quoc dung tinh
B CLO 2.1 Cateora C18 . .
te hudng, tim
CLO 2.2 2 .
hiéu thuc té
CLO 3.1
CLO 1.1 Cau hai,
Chuong 6 CLO 1.2 bai tap van
Tuan 10+ | Cac quyét dinh vé CLO 1.3 | Kotler C12, dung tinh
11 kénh phéan phbi trong CLO 2.1 Cateora C14 hudng, tim
marketing qudc té CLO 2.2 hiéu thyc té
CLO 3.1
CLO 1.1 Cau hai,
Chuong 7 CLO 1.2 bai tap van
Tuan 12 | Céac quyét dinh vé CLO 1.3 | Kotler Cl4, dung tinh
+13 truyén thong trong CLO 2.1 Cateora C16 huéng, tim
marketing qudc té CLO 2.2 hiéu thyc té
CLO 3.1
12.2 Giang thyc hanh
Tuin/Budi Noi dung CDR hoce Hoat dong Bai danh
hoc phan day va hoc gia
1] 2] [3] [4] [S]
Chuong 1 CLO 1.3 Cau hoi,
Gi61 thiéu chung CLO 14 bai tap van
Tuan 1 | vé Marketing va CLO22 |Chudél-2 dung tinh
Marketing Qudc té CLO 23 hudng, tim
CLO 3.2 hiéu thuc té
Chuong 2 CLO 1.3 Cau hoi,
Tuan 2+3 | Phén tich hién CLO1.4 |Chudé3—6 bai tp van
trang va co hoi CLO 2.2 dung tinh

11




trong marketing CLO 23 hudng, tim
quéc té CLO 3.2 hiéu thuc té
Chuong 3 CLO 1.3 Cau hai,
Phan tich va lya CLO 14 bai tap van
Tuan 4+5 | chon céc thi truong | CLO22 | Chudé7— 10 dung tinh
qudc té CLO 2.3 hudng, tim
CLO 3.2 hiéu thyc €
Chuong 4 Cau hoéi,
Co 5 CLO 1.3 .
Cac quyét dinh vé bai tap van
N . ' CLO 1.4
Tuan 6+7 | San pham, Dich vy L dung tinh
. CLO22 |Chudell-16 . .
+ 8 va Thuong hi¢u hudng, tim
L CLO23 " .
trén thi truong hiéu thuc te
L 2 CLO 3.2
quoc te
Chuong 5 CLO 1.3 Cau hai,
Céc quyét dinh vé CLO 1.4 bai tap van
Tuan 9 gia trong marketing CLO 2.2 Chu dé 17 - 20 dung tinh
qudc té CLO 2.3 hudng, tim
CLO 3.2 hiéu thuc té
Chuong 6 CLO 1.3 Cau hai,
‘ Céc quyét dinh vé CLO 1.4 bai tap van
Tuan 10 + . \

T kénh phéan phoi CLO22 |Chudé2l-24 dung tinh
trong marketing CLO 23 hudng, tim
quéc té CLO 3.2 hiéu thuc té

CLO 1.3 Cau hai,
Chuong 7 A
\ O \ CLO 1.4 bai tap van
Tuan 12 + | Cac quyét dinh vé N .
L CLO22 |Chude?25-28 dung tinh
13 truyén thong trong . .
_ L 2 CLO 23 huong, tim
marketing quoc té 2 P
CLO 3.2 hiéu thuc té
Ha noi, ngay  thang nam
TRUONG BQO MON HIEU TRUONG

TS. Mai Thé Cuong
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